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A BILL

To enact sections 3345.86 and 3345.87 of the Revised
Code to require institutions of higher education
to provide financial literacy education to
students and adopt and adhere to policies

regarding credit card marketing on canpus.

BE IT ENACTED BY THE GENERAL ASSEMBLY OF THE STATE OF OHIO:

Section 1. That sections 3345.86 and 3345. 87 of the Revi sed

Code be enacted to read as foll ows:

Sec. 3345.86. (A) The board of trustees of every private and

state institution of higher education in this state, or any

alternative governing board of such an institution, shall adopt

and adhere to a policy regarding the marketing of credit cards on

property owned or operated by the institution of higher education.

The policy shall do both of the foll ow ng:

(1) Prohibit canpus credit card marketing activities:;
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(2) Require credit card marketers to reqgister with the

institution of higher education prior to engaging in credit card

narketing that is excluded fromthe definition of canpus credit

card marketing activity under division (B)(3)(b) of this section

and pernmitted by the institution of higher education.

(B) As used in this section

(1) "State institution of higher education"” has the sane

neani ng as in section 3345. 011 of the Revi sed Code.

(2) "Canpus" neans the | and and buildings located in this

state that a private or state institution of higher education uses

for instruction or student services.

(3)(a) "Canmpus credit card marketing activity" means any

activity conducted by an agent or enployee of a card issuer that

neets both of the following criteria:

(i) The activity is designed to encourage and enabl e students

to apply for a credit card and includes the act of placing on the

canpus a display or poster together with a formthat can be

returned to the card issuer as a credit card application, even if

an_enpl ovee or _agent of the card issuer is not present at the

di spl ay:

(ii) The activity is conducted in this state on property

owned or operated by. |located on the canpus of, or at an event

sanctioned by a private or state institution of higher education.

(b) "Canpus credit card marketing activity" does not include

any of the following activities:

(i) Those that are conducted inside the office or other place

at which a bank, savings and | oan associ ation. savings bank, or

credit union organi zed under the laws of the United States or any

state of the United States receives noney or its equivalent from

the public for deposit and conducts the general business of the
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institution, or at an autonated tell er machi ne or ot her nobney

transm ssion device owned, | eased, or operated by any of those

institutions;

(ii) Displaying a conpany | ogo or otherw se advertising a

business in a manner that does not encourage and enabl e students

to apply for a credit card, including television, radio, and print

advertisenents that are intended for the general public;

(iii) Mailing a credit card offer or advertisenent to any

residence, even if the residence is |ocated on property owned or

operated by a private or state institution of higher education;

(iv) Marketing a credit card at an athletic or entertai nnent

event that is sanctioned by a private or state institution of

hi gher education or |ocated on property owned or operated by a

private or state institution of higher education., provided that

the person marketing the credit card does not know ngly accept a

credit card application froman underqgraduate student. To

determ ne whether a person is an undergraduate student, the credit

card narketer may rely on the person's statenent that the person

is or is not an undergraduate student.

(4) "Credit card” and "card issuer" have the same neani ngs as

in section 1602 of the "Truth in Lending Act," 82 Stat. 146
(1968), 15 U.S.C. 1601, except that "credit card" does not include

a debit card or other access device that is a neans to w thdraw

funds or initiate an electronic funds transfer froma deposit

account .

Sec. 3345.87. (A) Every private and state institution of

hi gher education in this state shall offer financial literacy

education to students enrolled in the institution of higher

education, either as part of student orientation or during the

students' first grading period.
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(B) Any state institution of higher education that receives

funds from an agreenent between the institution of higher

education, or its alummi organi zati on, and another entity to

narket credit cards to current or fornmer students of the

institution of higher education shall use a portion of those funds

to pay for all or part of the costs associated with providing

financial literacy education under this section.
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